SHARING YOUNG LIVING the Right Way
The U.S. and most other countries have regulations in place designed to protect consumers. Many of these specifically
regulate how natural wellness companies like Young Living market themselves. These regulations help make sure that
companies are making true, safe claims about their products. To help protect you and us, here are some quick tips for
getting the word out about Young Living products without putting yourself or Young Living at legal risk.
THINGS TO AVOID
Avoid making health-related claims about Young Living products that are misleading, not true, or can’t be backed up by
scientific studies. All product claims should be truthful, not misleading, and should be backed by scientific evidence.
Never claim or suggest that our products can cure, alleviate, treat, prevent, or diagnose a disease, symptom, or injury.
These types of claims are called “disease claims.” Here are a few examples of conditions generally considered to be
diseases: colds, flu, cancer, diabetes, arthritis, osteoporosis, heart attacks, HIV, high blood pressure, high cholesterol,
allergies, tooth decay, impotence, seizures, asthma, attention deficit disorder, ulcers, burns, mild abrasions, bruises,
scars, head lice, obesity, anxiety, and depression. Many, many others belong on this list, but there isn’t enough space for
all of them!
No matter how much success you feel you’ve had with a Young Living product in helping your family fight disease, avoid
claiming as much when you are sharing our products. Personal experiences do not replace scientific studies; and when
you share your personal experiences in a business-building setting, no matter how remarkable, they may count as a
disease claim.
Avoid stating that our products can treat a disease, even if you don’t actually name the disease. There are a lot of ways
to imply that Young Living products can treat, cure, or prevent diseases. Each violates U.S. regulations. Regulators look
at the objective intent of advertising statements when deciding whether a disease claim is implied. Below are a few
impermissible implied disease claims, the disease implied by these claims, and related claims that you can make.
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Avoid claiming that Young Living products treat a symptom of a disease or a class of disease, even when talking in
everyday terms (instead of technical terms). Here are a few examples:

Some drug classes are so strongly associated with disease treatment or prevention that a statement that a product
belongs to that class implies that the product will treat or prevent the same diseases that the class of drug does. Here
are some examples:

Avoid stating or suggesting that a product can replace prescriptions or over-the-counter drugs or that the product is a
class of drug. Here are some examples:
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Avoid stating that our products can support or supplement a therapy or treatment.
Do not suggest that a product is useful as a companion to regular drug therapy or that it prevents or treats adverse
events associated with a disease if the adverse events are also disease conditions. Here are some examples.

You may have noticed a disclaimer in some of our labels and materials. Don’t confuse this disclaimer for a trump card.
Even if you communicate this statement to others, unsubstantiated claims about our products are still not legal.

This language is used to indicate that a structure-function claim is made in product advertising. It does not provide legal
protection when making disease claims. Look for more information about structure-function claims in the next section.
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THINGS YOU CAN SAY
While it isn’t okay to claim that a Young Living product can cure, treat, diagnose, or prevent a disease without the proper
scientific studies, it is okay to state that our dietary supplements can play a role in supporting, affecting, and maintaining
overall wellness and specific body structures and functions.
This type of claim is called a structure-function claim and can be used when talking about Young Living’s dietary
supplements. Not sure what counts as a dietary supplement? They will always have the word “supplement” printed right
on the front of the label.
This table gives examples of unacceptable disease claims and alternative structure-function claims. These alternatives
are safe to use, as long as they are used in a manner that is truthful, not misleading, and substantiated. Remember that
the Acceptable Claims listed in the prior sections are generally structure-function claims.

Many of our products offer nutrition that is generally recognized to support certain systems in the body. Feel free to
reference these nutrients’ common-knowledge support benefits. For example, you can mention vitamin C’s role in
supporting healthy immunity or protein’s role in supporting healthy muscle tissue.
Age-related conditions, natural body functions, and occasional emotional states are not diseases, so go ahead and share
how Young Living’s supplements can help with those conditions. This chart shows conditions, body functions, and
emotional states that are okay to discuss, along with related diseases that shouldn’t be.
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If you have the science to back up an acceptable claim, go ahead and use it! But keep in mind that the studies you refer
to must not reference Young Living or its products. Paraphrasing, interpreting, or selectively citing the study isn’t okay
either, so be sure to quote the study’s entire abstract, provide a complete copy or a link, and always be honest about
the study’s findings.
Disclaimer: This material is for education only and should be viewed as a guideline. The examples provided in this
document do not represent a complete or exhaustive list of all acceptable and unacceptable claims. This document does
not constitute legal advice from Young Living. You should consult with your own legal counsel when determining how to
apply the information presented in this document.
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